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The world’s
first intelligent
mannequin

Headworks presents a new
experience in visual display
and communication.

An ultra realistic talking 3D
holodraphic head combines
with a life-size mannequin.

HEADWORKS

HUMANREALITY
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Exhibitions

Headwaorks has the power
to attract anad retain your
customers with personal
messaqging.

HEADWORKS

HUMANREALITY

IN PARTNERSHIP WITH A AMSCO
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Product
Proximity

The Headworks mannequin
can respond as a customer

Customer
Proximity

The Headworks mannequin
can dreet a person as they
approach, recognise VIPs
and identify demodraphic
information.

presents a product, diving
compelling information and
driving conversions.

RFID Sensor | N\

@ PIR Movement Sensor

3arcode Scanner |~

T A Facial recognition

/7
7
7/
7
/7
4
4
4
4
4
'
7
7/
v

Imade Recogdnition

HEADWORKS

HUMANREALITY
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Speech B 2t Smartphones
RECOQnition b Through the use of

e Deacons, Smartphone
The Headworks mannequin . users can interact with the

can emulate popular virtual A Headworks mannequin
assistants such as Siri to AR D using a mobile app.
answer questions matched e & Wi
from a pre-recorded list.

3luetooth

Natural Languade
2rocessing

Multilingual

Leather Holdall
Travel Bag

Black Hide with
Contrast Stitching

£59.00

HEADWORKS

HUMANREALITY

IN PARTNERSHIP WITH AAK
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Get in touch

AAMSCO
100 LAMP LIGHT CIRCLE
SUMMERVILLE, SC 29483
800-221-9092 www.aamsco.com
Email: info@aamsco.com

UK Patent Pending Number 1602583.5 Headworks™ Limited.
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          Email: info@aamsco.com 

lizc
Text Box
                       UK Patent Pending Number




